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Social Media Workshop 

By: Stan Yu 



+ 
Objectives  

1. What is social media? Why should I use it? 

2. What are some of the major social media 

tools currently being used? 

3. Misuses of social media 

4. So, now what? 

 

This course IS NOT about the technical side of using each of these 

tools, but rather a theory course introducing individuals to social 

media tools, how you might want to use them, as well as how might not 

want to use them. 



+ 
What is Social Media? 



+ 
What is Social Media? 

“Social media is the use of web-based 

and mobile technologies to turn 

communication into interactive 

dialogue.” (Wikipedia) 

 



+ 
The Power of Social Media 

Some statistics: 
 Facebook reaches over 1 billion users worldwide 

(Facebook, 2012)  

 140 million Twitter users (Twitter, 2012) 

 2/3rds of Internet users use some form of social 
media (Jeremy Floyd, 2012)  

The Power: 
 The Arab Spring/Occupy Wall Street movement 

Naheed Nenshi - Long shot candidate wins Calgary 
Mayoral race by engaging young, connected voters.  

 The tragic tale of Amanda Todd 

 Tell MP Kelly Block campaign 



+ 
Why Social Media? 

 Possibly the most active, dynamic and far-reaching 

communication tool today.  

 Creates/increases digital presence/awareness 

 Cost-effective 

 User-friendly 

 Serves multiple purposes: interaction and networking 

(with existing and new clients, colleagues and each 

other), promotion and research 

 It works 



+ 
Okay, but really…why social media? 

Word of Mouth 

 70% of people trust information shared by friends, 14% 
trust traditional mass media advertising (Edelman Trust 
Barometer) 

 Example: Urbanspoon.com  

Authenticity 

 Trust 

 Personal Learning Network 

 “Personal Learning Networks are informal learning 
networks which consist of the people a learner interacts 
with and derives knowledge from in a Personal Learning 
Environment.” - Wikipedia 



+ 
Personal Learning Network 

What about you? Who do you learn from? 



+ 
My Personal Learning Network 



+ 

Join the conversation. 

Your friends, 

colleagues and 

audience are already 

there 



+ 
Current Major Tools 

• Social Networking 

• Blogs 

• Social Bookmarking 

• Audio, Visual and Video 

• Productivity 



+ 
Social Networking 

Facebook 

No longer for individuals to connect, share life 

updates and photos/videos to friends and family.  

Facebook pages for small businesses and 

organizations 

You can immediately tell the difference between 

a Facebook ‘page’ and Facebook ‘profile’ 

because pages have ‘fans’ or ‘likes’, companies 

and organizations than users of Facebook 

 



+ 
Social Networking 

Twitter 

Originally defined as a, "microblogging site" 

A service for collecting and sharing news, data 
and information 

A real time messaging and networking system. 
A one-to-one or one-to-many communications 
system.  

Twitter users are more likely to follow brands, 
companies and organizations than users of 
Facebook 



+ 
Blogs 

What started out as online journals has morphed 

into conversations around pretty much any topic 

you can imagine 

Free online blogging tools: 

 Create or curate 

 Create - Wordpress, Blogger 

 Curate - Tumblr 

Can be tailored to your content and style 



+ 
Social Bookmarking 

 These tools allow you to take your bookmarks with 

you to whatever browser, computer or smart phone 

you use (instead of leaving them tied to a single 

browser on a single computer). 

 So useful today when people might be working on 

multiple desktop, laptop or handheld devices 

 RSS (Real Simple Syndication) Readers 

Diigo 

 Use “tags” to share what you’ve found with others 

without filling up their email 

 Subscribe to “tags” to see what others are sharing. 

 



+ 
Audio, Visual and Video 

Audio - Podcasting 

Audacity, Soundcloud 

Visual - Sharing/Posting photo 

Flickr, Instagram 

Video - Recorded or Live 

Youtube, Vimeo 

UStream to broadcast live 



+ 
Productivity 

Communication between each other 

 Skype 

Share files 

Dropbox 

Collaborate 

Wikis, Google Docs 



+ Misuses of Social Media 

• Social Media as self-serving 

information 

 

 

• Never post anything that you 

would not want your mother, 

grandchildren or boss to see 

 

• While this mistake turned into 

a very heartwarming story, 

some Twitter errors are not 

that forgiving (see: Anthony 

Wiener's...well, you know) 



+ 
So, now what? 

 2012 - We've accepted that Social Media is not just a 

fad 

 BUT, social media is also not the be-all and end-all of 

communication technology in your organization 

 Find the platform(s) that meet and tailor to your 

needs! 

 Integration between platforms 

 Getting easier and easier 

 Matter of scale 

 Join the conversation, we're already there 



+ Questions? 

Stan Yu, M.A. 

University of Saskatchewan 

e: stan.yu@usask.ca 

www.stanyu.com 


